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Unit 1
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2. Define tourism marketing. Explain its

significance in the tourism industry. 14
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Before answering the question-paper, candidates must
ensure that they have been supplied with correct and
complete question-paper. No complaint, in this regard

will be entertained after the examination.

Note : Attempt Five questions in all, selecting one
question from each Unit. Q. No. 1 is
compulsory. All questions carry equal marks.
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(Compulsory Question)

( fa™ ue)

Answer all questions briefly : 7x2=14

(1) What 1is consumer behaviour in

tourism ?

(1) Define market penetration strategy.

(1) Mention any fwo components of
marketing mix.

(iv) What is meant by perishability of tourism

product ?
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(v) Name fwo tools of green marketing.
(vi) Write fwo reasons for the importance of
tourism marketing.

(vil) Mention any two types of promotional

tools in tourism.

gft y & IW "W H Gfw

(i) wdeT H SUNKI  SEER F B
g 2

(i) @SR YT TR s TR iR |

(i) fom fago & [ R w @
ST |

(iv) T SAE # weRar &1 wn ored

2 2

(3M25-30297.-34711 3 P.T.O.



3. What 1is the concept of new product
development in tourism ? 14
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Unit II
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4. Discuss the characteristics of tourism product

and the challenges arising from them. 14
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5. What are the major issues and limitations in

tourism marketing ? 14
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Explain the role of production and selling in

tourism marketing. 14
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What are the major types of tourism markets ?
Discuss with examples. 14
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Unit IV

THE IV

Write a note on pricing strategies used in

tourism marketing. 14
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Describe promotional events and media used

in tourism. 14
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